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Ground rules

* This webinar will take around 40 minutes, followed by questions
* You can submit questions at any time via the “Questions” box

= Questions ]
[Enter a question for staff] -
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* Please give us your feedback!
» Right after the webinar a short satisfaction
survey will be launched. We would love to
know your opinion!
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In 2022...

SO_I_ Companies use Navigator365™
for mix decisions

Users have an account on
6300+ the platform

288 Datasets are available across
numerous regions & therapeutic areas

The NPS score provided
+43 by our users

Reimaging Market Research 06/12/2022 © Across Health
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Navigator365™

Uniquely actionable research
for omnichannel customer engagement
& resource optimization
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Today’s webinar

* Update on Across Health product evolutions in 2022
* Sneak peak of our preliminary road map for 2023
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Navigator365™ Core

Power your OCE strategy with truly actionable insights
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Navigator365™ Core £ Navigator365" Core

Power your OCE strategy with truly actionable insights

() WHAT IS YOUR GENDER? | O ‘ Pulmonology () HOW MANY PATIENTS DO YOU TREAT PER WEEK? ‘ ® ‘ Pulmonology
() WHAT IS YOUR AGE? () WHERE DO YOU PRACTISE?
- PATIENTS PER WEEK - PRACTICE TYPE - PULMONOLOGIST
GENDER - PULMONOLOGIST TURKEY AGE - PULMONOLOGIST TURKEY PULMONOLOGIST TURKEY TURKEY
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Navigator365™ Core

New design:

PROFILE OF RESPONDENTS

THERAPEUTIC AREA AND MARKET — GP MEXICO

107GPsinMexico

.

£ Navigator365™ Core

)

v Navigator365™ Core

Power your OCE strategy with truly actionable insights

easy to interpret — easy on the eye!

|9 a5 PROFILE OF RESPONDENTS |O |
GENDER — GP MEXICO AGE —GPMBACO

PATIENTS PER WEEK — GP MEXICO
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Navigator365™ Core £ Navigator365™ Core

Power your OCE strategy with truly actionable insights

Designed to be self-explanatory

FuLL cauvALENCE o OMNICHANNEL REP REACH @ === THE DIGTAL DVIDE 0] =

'CHANNEL IMPACT, REACH AND MCQ — RETINA SPECIALIST SWITZERLAND

"DIGITAL DIVIDE EDU — GASTROENTEROLOGIST FRANCE. DIGITAL DIVIDE PROMO - GASTROENTEROLOGIST FRANCE.

£5 Navigator365” Core Vi and 3 ACROSS £5 Navigator365” Core

Data tables for easy interpretation Venn diagrams explained Digital Divide
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v Navigator365™ Core

Power your OCE strategy with truly actionable insights

Navigator365™ Core

New in the 2022 reports

YOU WANT TO LEARN MORE ABOUT ANEW PRODUCT? HEWHEY 1O L ptirtendiong
EXECUTIVE SUMMARY ‘ ® ‘ HEMATOLOGY
Q42022

EXECUTIVE SUMMARY — HEMATOLOGIST BRAZIL
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Executive summary Omnichannel Launch section
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Navigator365™ Core

Reimagine
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Roadmap 2023
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Power your OCE strategy with truly actionable insights
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v Navigator365™ Core

Power your OCE strategy with truly actionable insights

Navigator365™ Core

Navigator365" Core i e Tisschr | Ao esth DNTERNAL Lt
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Navigator365™ Core

Navigator365° Core

Your reports
P Tscrer | s s INTRNAL Lzt

Navigator65” Core

Welcome Pim ten Tusscher

Equivalence maps

Performance maps

Powertools
oy v cm - o - Consoldation
© o Head to head
J— " s o
@ s Thiedparty media
e TS
o Company benchmarking

s ft Ipanymeds  Benchmarking Time trends ‘Sagmentaticn

Time trends.

Segmentation

[—

[ Dourioss

coamiost

Retnaspecais.

2022 -

Tracker

Viewall
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Your reports

Qs Urologist

Urologist

United Kingdom .

Q12024 e

+3OLDER VERSIONS

Pulmonologist

Specility
China e
Q12023

+3OLDER VERSIONS

Urologist

Specilty

United Kingdom NN
Country KIS

06/12/2022 © Across Health
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Serving a new

Nephrologist
Canada ‘ ’
4]
Q12023
Release
View @ Download

+3OLDER VERSIONS

Emergency specialist

France . '

Q12023

&) Download

+3OLDER YERSIONS

L0}

Nephrologist

Canada ‘ '

_~ Navigator365™ Core

Power your OCE strategy with truly actionable insights

@ Germany || Q. Baample searchavery

()
Q42019 Download
Q22020 Download
Q42020 Download

Q32021 Download

Q22022 Download

Paediatrician

(IR

United States

Q12022

Release

+3OLDER VERSIONS

Allergologist

Germany a

user experience!

2¢ Invite a colleague @ Pim ten Tusscher ~

Urologist

Belgium 1)
Countr
Q12023

Release

+30LDER VERSIONS

Urologist

Specialty

United Kingdom =‘|2
Country A

Q12024 Q

+3OLDER VERSIONS

Urologist
Specialty

Belgium )
Country

BERE

TOTAL REPORTS: 282 H
Internist |
speciality
Switserland o
Q12021
Release

+30LDER VERSIONS

Nephrologist
Canada “)
Q12023
Release
View & Download

+3OLDER VERSIONS

Internist

o
Q2 2023
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Navigator365™ Core

Other key roadmap items*

Consolidated
reports

D

Preference center

@)

o

manage your
preferences

mix on demand!

“Preliminary 2023 roadmap items — may be subject to change

engagement
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customer ‘ 06/12/2022
J Webinars

Proprietary and confidential information

Favorites

0%

store your data
selections

© Across Health
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v Navigator365™ Core

Power your OCE strategy with truly actionable insights

Lightbox

(-]
o2

generate custom
presentations
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Translate your OCE strategy into a robust plan
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Navigator365™ Planner

A

Navigator™
DATA

’g Navigator365™ Core

Power your OCE strategy with truly actionable insights

Navigator365™

© Across Health

CLOUD

Campaigns in 2022 have benefited
60+ from Navigator365™ Planner

v" Leverage your Navigator™ Core 6 Navigator365” Planner

v' Quantify your campaign plans in
terms of MCQ and budget

V" In line with the Across Health
campaign planning methodology

v' Single instance - growth platform

v' Frequent product releases

Turn strategic omnichannel thinking into practical campaign planning

06/12/2022
Proprietary and confidential information

d Translate your OCE strategy into a robust plan
ata

to quantify and predict their impact
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Navigator365™ Planner

Omnichannel planner

g Navigator365™ Planner

Translate your OCE strategy into a robust plan

Logout

Pim ten Tusscher £

PLAN CAMPAIGN ~ SAVED CAMPAIGNS
(1) Parameters [>) Segmentation Channel mix Planning Summary
eme i Region Proceed to channel mix
Pim demo today Neurologist ~ United Kingdom
Segmentation & targets
Based on the previously entered audience size and desired frequency, the MCQ target(s) are now defined
The MCQ gap indicates the amount of Multi Channel Equivalents that need to be planned using alternate communication channels,
° Segment name Size Planned field force Desired CurrentMCQ ~ Desired MCQ  MCQ Gap °
frequency requency
High volume tier 5000 3 8 15000 40000 000
Medium volume tier 10000 2 6 20000 60000 40000
Low volume tier 20000 0 4 0 80000 80000
30> MCQTotal: 35000 180000 -145000

06/12/2022 © Across Health
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Navigator365™ Planner

©Omnichannel planne

Q Navigator365™ Planner

Translate your OCE strategy into a robust plan

Key messages can now be configured as part of your campaign plan

Navigator365™ Planner

Home  Campaigns

@ Parameters O seg
Demo Campaign Webinar Demorologist VIl (Q3/22) Futuropia
® o Lo
Name
. Demo Campaign Webinar

Enter the key messages supporting your campaign objectives. You will be using these key messages dur

© Key messages

Christophe Brock | Across Health [INTERNAL] ~Log out

+ Add new key message

‘ Key messages
- : ' Optionally enter a description for each of your key messages.
° °
— Tier1
Key message Description
e - T2
EF  Efficacy & Safety
3\ ACROSS No. of HCPs i > > . Patient Profile
‘ E Need to treat
meat
— Tier2
Key message Description
202 1 2022 EE | Efficans 2 Safon
Reimagine ;
customer 06/12/2022 © Across Health
engagement I Webinars Proprietary and confidential information

nel mix © Planning

an Feb Mar Apr May Jun

an Feb Mar Apr May Jur

O summary
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Navigator365™ Planner ) Navigator365” Planner

Translate your OCE strategy into a robust plan

Edit wave Follow-up "Need to treat"

ece @ < © M + ©
_} Navigator365™ Planner = General wave settings Christophe Brock | Across Health [INTERNAL] Log out
Home .
Wave title Follow-up "Need to treat"
]
[1] Parameters Planning (6] Summary
Planning *
Name
Demo Campaign Webinar Jan Feb Mar  Apr  May  Jun Frequency *
Campaign planning ) @) [¢ 1

Segmentation Budget division
‘ ' Key messages
email rep/AM

eMail rep/AM Owned Promo - Online (=

Audience . |

Follow-up "Need to i
% Opt-ins in database

Follow-up "Efficac| or 1000 Absolute er PRl NE [
L
Anticipated open rate * Navigator365*  Reach: 47% — 3
Follow-up "Patient| o
EF
General costs 2
Follow-up "Need to PA
; * /
Fixed cost - =
Follow-up "Efficacy & S . .
Cost per touchpoint .
R —
Reimagine
custoniel 06/12/2022 © Across Health AC]}E ALT
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Navigator365™ Planner

6 Navigator365™ Planner

Translate your OCE strategy into a robust plan

Maximise the insights from your summary view using key message & segment filters, alternative

Campaign planning - total

Channel
M
eMail rep/AM T T e e A
Pharma eNewsletter [ ] [ ]
Pharma website S T T e e
Remote rep/AM P e F Fr N R
Rep/AM T T e e
Pharma webcast [}
Local scientific meeting EEE

Total

Reimagine
customer
engagement 2 Webinars

data views, ... and many more

Mca  Size Touchpoints

067 7,000

067 9,000

086 3000

132 3000

1.00 3000

118 6000

1.49 3000

34,000

3360

2250

1,860

510

8,000

1,200

1,050

18,230

Total
McQ

2,251

1,508

1,600

673

8,000

1416

1,565

17,012

Fixed  Costitouchpoint

cost

25000

15,000

0

30000

160,000

744

m

13.44

13382

15000

25.00

357.14

9%

Total cost

25,000
16,000
25,000
68250 101
1,200,000 150
30,000 21
375,000 240
1,739,250 102
Name Therapeutic area

Demo Campaign Webinar Demorologist VIl (Q3/22)

Campaign summary
Campaign parameters

Campaign name Demo Campaign Webinar

06/12/2022 © Across Health
Proprietary and confidential information

Work view Data view

Christophe Brock | Across Health [INTERNAL]  Log out

3] nel mix (5] Planning (6] Summary

Region S N
" K A Download PDF Download Excel
Futuropia

©® Track your campaign



It doesn’t stop just here....

Navigator365™ Planner

Home  Campaigns

(1] Parameters (2] Segmentation (3] Key messages (4] Channel mix (5]

Name Therapeutic area Region
Demo Campaign Webinar  Demorologist VIl (Q3/22)  Futuropia

Campaign summary

Campaign parameters Performance
Campaign name Demo Campaign Webinar
Specialty Demorologist Vill (Q3/22)
Region Futuropia
Duration 6 months
Start month January
Currency EUR
Campaign budget 1,200,000

Shared with colleagues MCQ % vs. target

mMcQ
17,012

Budget division

Summary

Budget

al
1,739,250.00

resiondte 202211301001 Tert I I
tastuptted 202211301008 R I
MCQ plan versus target

No. of HCPs in segment Desired overal

1,000 7

engagement Proprietary and confidential information

Reimagi ,
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Navigator365™ Planner extended usage #) Navigator365" Planner

Translate your OCE strategy into a robust plan

nning e Summary

- Download PDF B Download Excel
@ Track your campaign

»

Use Navigator365™ Planner to feed your...

v' Campaign dashboards
v' Channel dashboards
v" HCP performance dashboards

reil
prtmrpet:’ Q 06/12/2022 © Across Health 4 ACROSS
3 Webinars
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Navigator365™ Planner extended usage

inning (6] Summary

e B Download PDF Bi Download Excel
@ Track your campaign

o
Use Navigator365™ Planner to
feed targets in your...

Campaign dashboards >

Reimagine
customer

Cngagenicy J Webinars

4\ ACROSS Campaign dashboard

Total MCQ Avg cost per MCQ

5.133 65 €

Target 6.301 (-23%) vs target:  77€ (-15%)

\ Total MCQs vs Target

MCQ targets >
(absolute & over time)\.

950

01-Sep 01-0ct 01-Nov 01-Dec 01-Jan 01-Feb

—8—Total MCQs ~ —@=Target MCQs

06/12/2022 © Across Health

6 Navigator365™ Planner

Translate your OCE strategy into a robust plan

Select country v Select segment v

HCPs reached MCQ target

64% 44%

HCPs reached at least once

vs target:  70% (-9%) . of target audience (904)

Reach & impact targets

MCQ & Cost/MCQ, per Channel

1.002
904
646
538 538 538 538
320€ 323
193 €
e e 107120 €
,20€ 9¢€ 2€ 4€ l
R & & A N & ~ N o
& o & & & & S & &
& & & @‘&e K & & a
& & 3 & &
& W ¥ s &
e

EMQs = Cost/MCQ

REREE

Proprietary and confidential information 22



Navigator365™ Planner extended usage

inning (6] Summary

e B Download PDF Bi Download Excel
@ Track your campaign

o
Use Navigator365™ Planner to
feed targets in your...

Channel dashboards >

Reimagine
customer
Cngagenicy J Webinars

4N ACROSS  Email dashboard

Email MCQ

538

Target

(absolute & over time

6 Navigator365™ Planner

Translate your OCE strategy into a robust plan

Select country v Select segment v

Emails sent Emails opened Emails clicks

10.755 2690 430

2.151 Target 2.151 Openrate 25% CTOR 16%
O Target 25% Target 16%

Q
Coverage & Reach targets
Per channel 538 538

MCQ targets

538

Per channel)

135 . 135
120 120
01-Sep 01-Oct 01-Nov 01-Dec 01-Jan 01-Feb

=o=Email MCQs  =#==Target email MCQs

06/12/2022 © Across Health ™
Proprietary and confidential information 23



Navigator365™ Planner extended usage

nning e Summary

- B Download PDF Bi Download Excel
@ Track your campaign

T
Use Navigator365™ Planner to

feed targets in your...

HCP performance dashboards >

Reimagine
customer
engagement 2 Webinars

% of MCQ objective achieved
(Tier 1) .
Targets per Segment

237

48
1 2

0-10% 11-20% 21-30% 31-40% 41-50% 51-60% 61-70% 71-80% 81-90% 91-100%

[ 1

John Doe

Elli Okell

Allard Wesson
Donetta Dudman
Fae Pettyfar

Baxie Dugget
Courtney Lowthorpe
Des Brierly

Yankee Boughen
Dom Redman

06/12/2022 © Across Health
Proprietary and confidential information

80

Reach attempts

CORNNNWLSLS

6 Navigator365™ Planner

Translate your OCE strategy into a robust plan

Spread of HCP touchpoints

133

- 44 39
. m N
-_— ’
a4 5 6 7 8 9 10+

T.argets per Segment

Actual reach Success rate % of target MCQs reached
6 150% 100%
4 100% 67%
4 100% 67%
3 100% 50%
2 100% 33%
2 100% 33%
1 50% 17%
1 100% 17%
1 Potential 17%
1 Potential 17%

43 ACROSS

HEALTH
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Navigator365™ Planner

Reimagine
customer
engagement s - 2 Webinars

Roadmap 2023

06/12/2022 © Across Health
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Translate your OCE strategy into a robust plan
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Navigator365™ Planner

The daisywheel approach: Planning around key events

o Parameters o

Segmentation o Key messages °
65" Tracker Daisywheel Campaign  Allergologist VIII Q32022 Germany
Name Release Region
Budget allocated
(cg 395.000.000
Q¥ vs target; 415% Budget division: 115%
[o— e -
ctivities =+ Add key activity I
Planning J § o
0 o
\ © add
TOTAL 0 0
Preliminary 2023 concept & designs — may be subject to change
Reimagine / =
customer 06/12/2022 © Across Health
engagement [:I Webinars

Channel mix

E Segment B

Total MCQ

0

Proprietary and confidential information

(s ] 2]
(s ] 2]

2+ Invite a colleague @ Pim ten Tusscher ¥

Planning °

Mc

Summary

43 ACR
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Navigator365™ Planner

o Parameters

65" Core

5" Tracker Daisywheel C

Name

Viewall

Channel

Wave 1

Allactivitj ity

@ Pharmawebcast -

<+ Add new wave

Scientific website

@ Rep/AM

Preliminary 2023 concept & designs — may be subject to change

Reimagine
customer
engagemer 3 Webinars

© scientificeNewsletter ¥

Planning

q Key messages °
rmany
Webin
F M A M J
[ [

° 1 1.500

06/12/2022 © Across Health
Proprietary and confidential information

Channel mix

McQ Budget allocated
@ 8468 @ 395.000.000

2+ Invite a colleague @ Pimten Tusscher
o Planning o
Budget division: 11%

MCQ: 41%

E MCQ: 80%

Summary

Budget division: 89%

Fmca

- B8
- |-

Segments Keym

e BB @

wo BB O

2.000 E




Navigator365™

New Products

engagement Proprietary and confidential information 28
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ﬁ’ Navigator365™ Benchmark

Benchmark your brand for OCE leadership

To know where you re going,
vou need to know where you stand

4 ACROSS

TH
06/12/2022 © Across Health Proprietary and confidential information 29



Navigator365™ Benchmark

ﬁ’ Navigator365™ Benchmark

Benchmark your brand for OCE leadership

How does your brand’s impact on physicians compare with the competition?

How do physicians rate your brand’s

o overall omnichannel engagement(OCE)
quality

Vs your competitors?

Which strategic channel and
a content decisions should you take to
boost customer experience
& business impact?

Which channel attributes & content

e dimensions should you
prioritize?

Reimagine
customer
J Webinars

engagement

Social media (patients)
Social media (physicians)
eDetail

Email rep/AM

Email MSL

eMedical education

Pharma eNewsletter

Pharma website (patients) Pharma app

Pharma webcast

Remote MSL

Pharma website (physicians)

Remote rep/AM

MEDICAL & PATIENT SERVICES

SALES & MARKETING

MSL F2F visit

Rep/AM F2F visit

Local scientific meeting

Patient support programme

CONTENT QUALITY

RIGHT FREQUENCY
b RIGHT TIME
CHANNEL EASE-OF-USE
ATTRIBUTES
PERSONALISATION

CREATIVITY

06/12/2022 © Across Health
Proprietary and confidential information

Banners

[
Pharma content on 3rd-party %
Search engine ©
O
3RD PARTY MEDIA
|
Journal ad o
5

NPS + DRIVERS
CUSTOMER EFFORT SCORE
BRAND CX + DRIVERS

PATIENT CENTRICITY

BERES
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Navigator365™ Benchmark ﬂ’ Navigator365™ Benchmark

Benchmark your brand for OCE leadership

Comprehensive Meaningful Broad
Channel + attributes + overall Nglf] Reach,impact, and frequency fﬁ Direct comparison with up
omnichannel experience as key business metrics to 5 competitor brands
..’ On point OO0 Actionable
@@\ Robust sample size + cee 3x3matrixallows for easy,
well-profiled HCP evidence-based prioritization
respondents between channels

Reimagine
custom 06/12/2022 © Across Health
engagement 3 Webinars Proprietary and confidential information



e Navigator365™ Payer

Engage your Payer audience through actionable insights

06/12/2022 © Across Health Proprietary and confidential information 32



Navigator365™ Payer

(?)  WHICH CHANNELS HAVE YOU ENCOUNTERED IN THE LAST 3 MONTHS?

PAYER
(%) HOW DO THESE CHANNELS IMPACT YOUR PAYER-RELATED DECISION MAKING? | = | Q32022
PERFORMANCE MAP — PAYER UNITED STATES Eamedoffine + Eamedoniine
N-101 - ine
Paidoffline = Paidonline I
: o o aox
e Navigator365” Payer a °
o P .
60% sclentific wet % I
. 2 R . Payer, Q3 2022 —
. ] » ®
S sm ‘ L e woctisr) 4 o o | sw |
ol pharmawabiite ; [ ] ®
= lha A B Uited States T won
o = rsimen s
phamaont -« [ S 4 . - —— ° [ ] O i
amminest s R / - I o )
S0 = b et ® et st . - B
it ) . National o 10%
roncesg A syt sz Hrrs o e G Hleder commercial 2022 Boshringsr gehein F
ox et gt /. D0 Mt | O Melnatbrkywetste | B L
Srarms ey rcebood m%{mg [ramm—— - Impset: 7.7 channel eader medics 2022 BrystolMyers Sauibb. I’ [T —
email HEOR Specialist 1! wiess b ol
10% ’nh:v‘\ m‘mmo;:n:dwvm W ‘MW
e Reseh b5 e bt cneen
Impoet 42 v
gy
45 50 ss 5 70 75 a0 5
IMPACT

e Navigator365~ Payer

© Across Health

www.across health

Proprietary and confidential information 1
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@ The Missing Manual

Stay ahead with the ultimate OCE guide

06/12/2022 © Across Health Proprietary and confidential information 34



The Missing Manual

Fifth, fully revised & updated edition - now subscription based

« Company wide annual license
* Full text search & navigation

Reimagine
customer
engagement

p
@ 9%
8Y o ¢
00
00
e 0
Fonny Schenck ‘
Beverly Smet 0 1’ \“
EVIDENCE-BASED 8., ¢
OMNICHANNEL
DELIGHTING PHARMACUSTOMERS . a a
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009
')\/\cgqs‘s
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06/12/2022 © Across Health

(((0 Omnitopia”

Hone your OCE skills in a gamified test drive

Proprietary and confidential information
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Omnitopia - serious game

Two new game plays: medical & field force

OMNITOP

Field Commercial

Medical

Raise the scientific knowledge level Orchestrate various offline and
of your customers through superior digital channels alongside the
customer engagement during the available face-to-face capacity to
pre-launch phase of a new product. generate strong customer

experience and engagement in
support of a new product launch.

Designed for medical teams Designed for field commercial
Pre-launch scenario staff
Medical KPIs Launch scenario

Commercial KPls

Reimagi .
teimaging ‘ 06/12/2022 © Across Health 4 \CRO!
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Want to know more? Check out our recorded webinars... and much more

Past events & recorded webinars
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https://across.health/resources

Stay tuned for our new series of webinars in 2023!

(] The webinar series

2023

No more upcoming webinars for the rest of this
year, but we have another exciting series of
webinars planned for 2023 so watch this space

across.health/events

...or subscribe to our newsletter,
anywhere on our website!

A ACROSS
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Please give us your feedback!

Right after the webinar a short satisfaction survey will be launched. We
would love to know your opinion!

—
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